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THE WOI Homemaker's Half-hour is the official 
voice of the Division of Home Economics at Iowa 
State. Through the medium of radio, homemakers 
throughout Iowa and surrounding states are kept up to 
date on the latest developments in the field of home 
economics. 
The program originated in 1926, just 5 years after 
WOI ~ook to the air. With Miss Margaret Haggert at 
t:he microphone, papers prepared by the staff of the 
Division of Home Economics were read twice a week. 
Mrs. Zenobia Ness took over the program in 1929, 
and in 1931, the Homemaker's Half-hour was broad-
casted five times a week. During the year, each member 
of the home economics faculty had an opportunity to 
speak for ~0 t<;> 20 minutes on some subject relating 
to her spec1allme of work. All talks had to be written, 
as there was great demand for printed copies. Home 
economics teachers received copies of all talks broad-
casted, and these were used in high school classes. 
Informal Talks 
As radio techniques changed, so the Homemaker's 
Half-hour changed. It was soon found that the ma-
terial was too weighty to be fully digested at one hear-
ing; consequently, the talks became more informal. 
When Mrs. Eleanor \1\Tilkins took over the program 
in 1939, the Martha Duncan of today was created.' The 
permanent name was chosen because it was homey 
and easy to remember. The present homemaker's 
program has changed in style and grown in scope until 
it covers the entire field of home economics as taught 
at Iowa State. 
"I feel as though I <l:m going to college every morn-
ing from 9 to 9:30" is the way listeners evaluate the 
prol!ram. Each department in the division plans its 
weekly program to coordinate with the current empha-
sis chosen by a division radio committee. 
Staff Interviews 
Staff members have appeared on the program 
throughout the years, interpreting their professional 
interests in a variety of ways. Listeners feel free to 
comment, criticize, question or suggest changes. Many 
valuable ideas for program improvement are gleaned 
from the hundreds of letters that come each day to 
Martha Duncan. 
The number of letters received helps to indicate the 
current popularity of the program. In 1930, the pro-
gram pulled 13,060 letters, most of which contained 
requests for copies of talks and answers to many ques-
tions. 
Today the program receives between 125,000 and 
150,000 letters every year. Some contain criticisms and 
questions, while others are just friendly letters about 
the writer's family. The letters which pour into Mar-
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tha Duncan's office every day are a tribute to the mid-
west's favorite homemaker. They show the success 
which the Division of Home Economics has achieved 
in its attempt to bring home economics education into 
the home. The Martha Duncan of today speaks to her 
radio friends like a friendly neighbor talking over the 
back fence. 
Personal Appearances 
Branching out from the radio station, the division 
has reached homemakers in the state more personally 
through Martha Duncan's appearance at meetings of 
rural women's groups, youth meetings and women's 
clubs. Her talks are scheduled through the Agricul-
tural Extension Service. Here, too, she acts as a medium 
<;>f expression for the home economics fac~lty, bring-
mg women news of the latest developments m the field. 
During the past 25 years radio has lent itself in-
valuably to the growth of home economics at Iowa 
State. While the person behind the Martha Duncan 
name may change, the purpose of the program will 
always remain: To help women become more efficient, 
informed and capable homemakers. 
The future of the Homemaker's Half-hour is full of 
wonderful and miraculous things. With television and 
frequency modulation in the offing, home economics 
education via the air waves contains untold possibili-
ties. 
Over radio station WOI home economics students and faculty and 
visitors review current trends, experimen ts and advances in 
the various branches and phases of the home economics field 
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